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The impact of marketing capabilities on marketing excellence
An analytical study of the opinions of a sample of administrative leaders in
private universities and colleges in the Middle Euphrates region
Assistant Professor Dr. Ahmed Kazem Abdul-Aboudi,
Researcher. Zainab Abdul Zahra Kazim
College of Administration and Economics / Department of Business
Administration
Abstract:

The research aims to measure the impact of marketing capabilites to enhance
the marketing excellence of private universities and colleges in order to achieve
communication and success. This requires them to possess knowledge about
the term marketing capabilities in order to contain all the variables surrounding
it. Marketing flexibility today represents an entry point to absorb the changes
that link the organization with its customers, which subsequently leads to the
validity of its adopted decisions. The research problem was represented by a
number of questions with the aim of identifying the intellectual frameworks of its
variables. The descriptive approach was used to reach the desired results. The
research was enhanced by a set of hypotheses that were tested through a set of
statistical analyses that reflected the reality of those hypotheses to reach the
result that supports the main hypotheses of the research. Private universities
and colleges in the Middle Euphrates region were chosen, represented by
(administrative leaders) in the field for the study and testing of their hypotheses.
The sample size reached (152) leaders. The questionnaire form was adopted as

a main tool in collecting data related to the aspect The field of research was
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analyzed by the Statistical Package for Social Science Applications (SPSS29)
using statistical methods (arithmetic mean, weighted mean, simple and multiple
correlation  coefficient, simple and multiple regression). The researcher reached
a number of conclusions, the most important of which is that marketing
capabilities have a significant correlation and impact on marketing excellence.
The study concluded with a set of recommendations.
Keywords: (marketing capabilities, marketing excellence).
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