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Brand authenticity and its role in improving dynamic buying behavior
An analytical study of the opinions of a sample of workers in the
Diwaniyah textile factory
Bushra Habib Hadi
Al-Qadisiyah University / College of Administration and Economics /
Department of Business Administration
Abstract
The research seeks to identify the role of brand authenticity as an
independent variable in improving dynamic buying behavior as a
dependent variable in the Diwaniyah Textile Factory< as the number
of employees in the company is (423) employees in their various
functional specializations¢ and the research sample included (292)
employees In the company< and for the purpose of achieving the goal
of the research< the questionnaire was adopted in collecting data
related to the research variablesc and the descriptive analytical
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approach was adopted in the research. The results were reached by
using statistical programs such as (SPSS.V.24) and (Amos.V.24) to
analyze the data to reach conclusions¢ the most prominent of which
was the existence of a correlation and influence between the

originality of the brand and the dynamic buying behavior.
Keywords: (Brand authenticity< dynamic buying behavior).
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